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60% say they are interested in the June elections: +3 pp since autumn 2023, +11 pp since spring 2019
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Since February-March 2019, interest has increased in all countries but France (stable)
Largest increases in Croatia (+24 pp), Czechia (+22 pp), Lithuania (+20 pp), Finland (+20 pp), Spain (+19 pp)
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53% of EU citizens say it is important to vote in European elections
An increase of 6 points compared to September-October 2023
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71% of EU citizens say they are likely to vote in the June elections
This is 10 pp higher than in February-March 2019 and 3 pp more than in September-October 2023
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Compared with February-March 2019, likelihood to vote has increased in 24 Member States
Stable in the Netherlands, Sweden, Belgium, Estonia and -7 pp in Bulgaria
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The international context makes voting even more important for 81% of citizens
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Main priority topics for the EP: evolution between November 2021 and November 2023
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Main campaign topics are the fight against poverty, public health, support to the economy
and the EU’s defence and security
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Main campaign topics for these elections vary greatly among countries
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EU citizens’ perception 
of the European Parliament 
and values to defend
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41% of EU citizens have a positive image of the EP, a 5 point increase compared to autumn 2023
and highest result since first measured
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In all countries, at least two thirds have either a positive or a neutral image of the EP
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56% of EU citizens would like the EP to play a more important role
It is 5 points higher than in spring 2019, 3 points more than in autumn 2023
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In all Member States but one a majority would like to see the EP play a more important role
Czechia is the only exception
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Peace and democracy are the main values to defend in the next five years
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Europeans’ perception of the 
EU and EU membership 
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47% have a positive image of the EU, a proportion that has remained high following the pandemic
and Russia’s invasion of Ukraine
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Results vary greatly between countries, positive image is highest in Portugal, Ireland and 
Sweden; lowest in France, Austria and Czechia
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71% think that their country has benefited from being a member of the EU, a proportion overall stable 
since November-December 2020
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This is the majority view in all EU countries
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73% of citizens say that EU actions have an impact on their daily life,
an increase of 3 points since autumn 2023
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This is the majority view in all countries, going from 89% in Luxembourg to 61% in Italy
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49% of Europeans say their standard of living has not changed in the past five years. 45% say it has 
decreased
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Countries where most citizens say their standard of living has decreased: EL, FR, CY
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Europeans remain optimistic about the future of the EU (61%, +1 pp since autumn 2023)
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Over half of citizens in 26 Member State are optimistic about the future of the EU
The exception is France where a majority of respondents is pessimistic (52%)
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EU in the world 
and future perspectives 
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Four in ten Europeans think the EU’s role in the world has become more important in the past years
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There are large variations, the perception of a more important role for the EU is highest 
in Sweden, Portugal and Denmark

32



SPECIAL EUROBAROMETER 101.1 | EB045EP

Europeans have negative opinions of most non-EU major countries
Image of the USA remains mostly positive but has decreased by 10 pp compared to two years ago
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To reinforce its position in the world, the EU should focus on defence and security, energy issues, 
food security and agriculture
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Defence and security is the most mentioned area in 15 countries
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